CLASSIC MARKETING

WHEN AUSTIN
RULED BRITAIN

~and had to sell to the rest of the world
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A DEALER SUCCESS STORY

- Top-end classics dominate the innovative event
— some fans left wanting more real-world cars
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WE TEST
FOUR CARS

FOR YOU RENAULY FUEGO TS £2995 TRIUMPH GT6 Mklll £10.500 JAGUARS-TYPE 3.4 £14.550 VAUXHALL TWELVE £79,50¢
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